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7KHUHVHDUFKHUVXJJHVWVWRDGGDQRWKHUIDFWRUIRULQFUHDVLQJWKHYDOXHRI5VTXDUH

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1.1. Background  
6DPVXQJZKLFKIRXQGHGE\/HH%\XQJFKXOLQLVDZRUOGZLGHWHOHFRPPXQLFDWLRQPDQXIDFWXUHULQ6RXWK
.RUHD $V WKH ,&7 WHFKQRORJ\ JURZLQJ XS 6DPVXQJ WKDW ZDV D WUDGLQJ FRPSDQ\ H[SRUWLQJ YDULRXV SURGXFWV
GHYHORSHGLQWRDPXOWLQDWLRQDOFRPSDQ\6DPVXQJZDVVHSDUDWHGLQWRIRXUJURXSVLQDQGLWKDVLQFUHDVLQJO\

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JOREDOL]HGVLQFH6LQFHWKHQLWVDFWLYLWLHVWKDWLVLQHOHFWURQLFVHVSHFLDOO\LQPRELOHSKRQHVDQGJDGJHWVEHFRPH
WKHPDLQEXVLQHVVRI6DPVXQJ6DPVXQJ
6DPVXQJKDVDSRZHUIXOLQIOXHQFHRQ6RXWK.RUHD
VHFRQRPLFGHYHORSPHQWSROLWLFVPHGLDDQGFXOWXUHDQGKDV
EHHQDPDMRUGULYLQJIRUFHEHKLQGWKH0LUDFOHRQWKH+DQ5LYHU,WLVFOHDUO\VWDWHGE\.\RQJ5DQ6HR.\RQJ5DQ
6HR2FWREHUWKDW.RUHD¶V*'3SHUFDSLWDZHQWIURP86LQWR86LQDQLQGLFDWLRQRI
WKHFRXQWU\¶VVWHDG\DQGUDSLGJURZWK,QIDFWDYHUDJHDQQXDO*'3JURZWKZDVSHUFHQWIURPWRDQG
SHUFHQWIURPWR,Q.RUHDMRLQHGWKHWULOOLRQGROODUFOXERIZRUOGHFRQRPLHV,QLWZDVWKH
ZRUOG
VWKODUJHVWHFRQRP\$FFRUGLQJWR:HLVPDQQ:HLVVPDQQ,WVDIILOLDWHFRPSDQLHVSURGXFHDURXQG
DILIWKRI6RXWK.RUHD
VWRWDO*'3
$FFRUGLQJWR6DPVXQJ
VIRXQGHUWKHPHDQLQJRIWKH.RUHDQKDQMDZRUG6DPVXQJLVWULVWDURUWKUHHVWDUV7KH
ZRUGWKUHHUHSUHVHQWVVRPHWKLQJELJQXPHURXVDQGSRZHUIXO6DPVXQJ
,Q,QGRQHVLDDFFRUGLQJWR:DULQJ:DULQJWKHPDUNHWVKDUHRIVPDUWSKRQHVDUHDVPHQWLRQHGLQWDEOH

7DEOH0DUNHWVKDUHRIVPDUWSKRQHVLQ,QGRQHVLD

 4 4
6DPVXQJ  
(YHUFURVV  
6PDUWIUHQ  
$GYDQ  
2SSR  
2WKHUV  

6RXUFHKWWSZZZPRELOHZRUOGOLYHFRPDVLDDVLDQHZVLQGRQHVLDVVPDUWSKRQHPDUNHWMXPSV

5HIHUULQJWRWKHWDEOHLWFDQEHVHHQWKDWWKHVPDUWSKRQHVPDUNHWVKDUHRI6DPVXQJLQFUHDVHGUDSLGO\LQWKH
HDUO\%DVHGRQWKLVSKHQRPHQDLWLVLQWHUHVWLQJWRLQYHVWLJDWHWKHUHDVRQIURPWKHSXUFKDVHUIRUSXUFKDVLQJWKH
6DPVXQJVPDUWSKRQHV
1.2. Problem Formulation 
7KHUHVHDUFKWULHVWRDQDO\]HFRQFHUQLQJWKHSXUFKDVHGHFLVLRQRIDVPDUWSKRQH7KHSUREOHPFDQEHIRUPXOL]HG
DV³:KDWLVWKHLPSDFWRIWKHEUDQGLPDJHDQGSURGXFWSULFHWRZDUGVWKHSXUFKDVHGHFLVLRQRI6DPVXQJVPDUWSKRQHV"
/LWHUDWXUH5HYLHZDQG5HVHDUFK0HWKRGRORJ\
2.1 Brand Image 
%UDQG,PDJHDFFRUGLQJWR.HOOHU.HOOHUFDQEHGHVFULEHGDQGXQGHUVWRRGDVIROORZV
³2QFH D VXIILFLHQW OHYHORIEUDQG DZDUHQHVV LV FUHDWHGPDUNHWHUV FDQSXWPRUH HPSKDVLVRQFUDIWLQJ DEUDQG
LPDJH´
)URPWKHVWDWHPHQWPHQWLRQHGDERYHZHPD\XQGHUVWDQGWKDWWKHEUDQGLPDJHLVVRPHWKLQJPRUHYDOXDEOHWKDQ
WKHSURGXFW,WPHDQVWKDWWKHEUDQGFDQEHXVHGDVDGLIIHUHQFHEHWZHHQRQHSURGXFWZLWKDQRWKHUVLPLODUSURGXFW
HVSHFLDOO\E\XVLQJWKHEUDQGLPDJH
)RUPHDVXULQJWKHEUDQGLPDJHDFFRUGLQJWR$DNHU$DNHUWKHLWHPVWKDWFDQEHXVHGDUHSURGXFWDWWULEXWHV
FRQVXPHUEHQHILWVDQGEUDQGSHUVRQDOLW\WKDWFDQEHGHVFULEHGDVIROORZV

 3URGXFW$WWULEXWHVZKLFKDUHPDWWHUVUHODWLQJWRWKHEUDQGLWVHOI
 &RQVXPHU%HQHILWVZKDWLVWKHXVHIXOQHVVRIWKHSURGXFWVRIWKHEUDQG
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 %UDQG3HUVRQDOLW\DQDVVRFLDWLRQLPDJLQHDERXWDEUDQGLIWKHEUDQGSHUVRQDOLW\LVDKXPDQ
2.2 Product Price 
$FFRUGLQJWR6DPXHOVRQ6DPXHOVRQWKHSULFHLVDIDFWRUWKDWLVGHWHUPLQHGE\WKHLQWHUDFWLRQEHWZHHQ
GHPDQGDQGVXSSO\LQWKHIDFWRUVRISURGXFWLRQ3ULFHLVDOVRWKHDPRXQWRIPRQH\WKDWLVXVHGDVDWRRORIH[FKDQJH
WRREWDLQDSURGXFWRUVHUYLFH
$FFRUGLQJWR$UPVWURQJHWDO$PVWURQJSULFLQJGHFLVLRQVDUHGHSHQGRQDVHULHVRIHQYLURQPHQWDOIRUFHV
DQGFRPSHWLWLRQ WKDWDUHYHU\FRPSOLFDWHG7KHFRPSDQ\QRWRQO\VHWDVLQJOHSULFHEXWVHWWLQJ LQ WKH IRUPRID
VWUXFWXUHSULFLQJVWUXFWXUHWKDWLQFOXGHVGLIIHUHQWLWHPVLQHDFKSURGXFWOLQH7KHLWHPVWKDWFDQEHXVHGIRUPHDVXULQJ
WKHSULFHDUH)DLU3ULFH)L[3ULFH5HOLDEOH3ULFHDQG5HODWLYH3ULFH
2.3 Purchase Decision 
$FFRUGLQJ WR$UPVWURQJ HW DO $PVWURQJ  WKH SXUFKDVHGHFLVLRQPDNLQJSURFHVV LV WKH VWDJHZKHUH WKH
FRQVXPHUDFWXDOO\SXUFKDVHVWKHSURGXFW)RUPHDVXULQJWKHSXUFKDVHGHFLVLRQ$UPVWURQJHWDO$PVWURQJ
PHQWLRQHG WKDW WKH SXUFKDVH GHFLVLRQ SURFHVV FRQVLVWV RI ILYH VWDJHV LQWURGXFWLRQ QHHGV LQIRUPDWLRQ VHDUFK
HYDOXDWLRQRIDOWHUQDWLYHVSXUFKDVHGHFLVLRQDQGEHKDYLRUDIWHUSXUFKDVH
6FKLIPDQHWDO6FKLIIPDQPHQWLRQHGWKDWSXUFKDVHGHFLVLRQLVDQDFWFRPPLWWHGE\DFRQVXPHUWRPDNHD
GHFLVLRQLQWKHIRUPRISURGXFWVHOHFWLRQWKHVHOHFWLRQRIWKHEUDQGWKHFRQGLWLRQGLVFRXQWDQGWKHDPRXQWRIWKH
SXUFKDVH)RUPHDVXULQJWKHSXUFKDVHGHFLVLRQLWFDQEHGRQHE\PHDVXULQJWKHLWHPVVXFKDV&RJQLWLYH$IIHFWLYH
DQG&RQDWLYHLWHPVRIWKHSXUFKDVHGHFLVLRQ
2.4 Research Framework  
7KHIUDPHZRUNRIWKHUHVHDUFKE\XVLQJEUDQGLPDJHDQGSURGXFWSULFHDVWKHDWWULEXWHVWRXQGHUVWDQGWKHHIIHFW
RIWKRVHYDULDEOHVWRSXUFKDVHGHFLVLRQDUHDVIROORZV












)LJXUH5HVHDUFK)UDPHZRUN


7KHIUDPHZRUNRIWKHUHVHDUFKDVVKRZQLQILJXUHH[SODLQWKHHIIHFWRIWKHLQGHSHQGHQWYDULDEOHVWRZDUGVWKH
GHSHQGHQWYDULDEOHHLWKHUIURPSDUWLDOHIIHFWDQGVLPXOWDQHRXVHIIHFWUHVSHFWLYHO\

2.5 Research Methodology 
2.5.1 Research design
%5$1',0$*(

$WWULEXWH
&RQVXPHU%HQHILW
%UDQG3HUVRQDOLW\
352'8&735,&(

)DLU3ULFH
5HOLDEOH3ULFH
5HODWLYH3ULFH
385&+$6(
'(&,6,21

&RJQLWLYH
$IIHFWLYH
&RQDWLYH
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7KHUHVHDUFKLVXVLQJDGHVFULSWLYHTXDQWLWDWLYHUHVHDUFKPHWKRG$FFRUGLQJWR=LNPXQG=LNPXQGWKH
GHVFULSWLYHDQDO\VLVLVWKHHOHPHQWDU\WUDQVIRUPDWLRQGDWDWKDWGHVFULEHVWKHEDVLFFKDUDFWHULVWLFVXFKDVGLVWULEXWLRQ
DQGYDULDELOLW\$SXUSRVLYHVDPSOLQJLVXVHGDVWKHVDPSOLQJPHWKRG7KHVDPSOLQJWHFKQLTXHLVDQRQSUREDELOLW\
VDPSOLQJ7KHUHVHDUFKDUHXVLQJWZRLQGHSHQGHQWYDULDEOHVWKDWLV%UDQG,PDJH;DQG3URGXFW3ULFH;DQG
RQHGHSHQGHQWYDULDEOH3XUFKDVH'HFLVLRQ<
2.5.2 Data collection Process 
7KHGDWDZHUHJDWKHUHGE\XVLQJTXHVWLRQHUFRPHIURPUHVSRQGHQWV0RVWRIWKHUHVSRQGHQWVDUHORFDWHGLQ
VRXWKSDUWRI%DQGXQJ
2.5.3 Data Analysis 
7KH6366DQGDPXOWLOLQHDUUHJUHVVLRQZHUHXVHGIRUDQDO\VLQJWKHGDWD
2.4 Operational Variable 
7KHGHSHQGHQWYDULDEOHLV%UDQG/R\DOW\<7KH2SHUDWLRQ9DULDEOHLWHPVIRUWKRVHLQGHSHQGHQWDQGGHSHQGHQW
YDULDEOHVDUHPHQWLRQLQWDEOH

7DEOH2SHUDWLRQDO9DULDEOH

9DULDEOH 9DULDEOH&RQFHSW 'LPHQVLRQ ,QGLFDWRU 6FDOH
%UDQG,PDJH
;
$VHWRIEHOLHIV
RIFRQVXPHUVIURPD
FHUWDLQEUDQGV
$WWULEXWHV $1RQSURGXFWUHODWHGDWWULEXWHV 2UGLQDO
&RQVXPHU%HQHILWV
)XQFWLRQDOEHQHILWV 2UGLQDO
([SHULHQWDOEHQHILWV 2UGLQDO
6\PEROLFEHQHILWV 2UGLQDO
%UDQG3HUVRQDOLW\ 7KHIDPHOHYHORIWKHEUDQG 2UGLQDO
7KHXQLTXHQHVVOHYHO 2UGLQDO
3URGXFW3ULFH
;
3ULFHLVWKHDPRXQWRI
PRQH\DVDWRRORI
H[FKDQJHWRREWDLQD
SURGXFWRUVHUYLFH
)DLU3ULFH
:RUWK\SULFH 2UGLQDO
$FFHSWDEOHSULFH 2UGLQDO
6XLWDELOLW\SULFH 2UGLQDO
3ULFH$FFHSWDQFH 2UGLQDO
)L[3ULFH
&ODULW\SULFH 2UGLQDO
6XLWDELOLW\SULFH  2UGLQDO
7UXWKRIWKHSULFH 2UGLQDO
+RQHVWSULFH 2UGLQDO
5HOLDEOH3ULFH
*RRGSULFH 2UGLQDO
&RPSDUDEOHSULFH 2UGLQDO
5HOLDELOLW\RISULFH 2UGLQDO
3ULFHFDQEHWUXVWHG 2UGLQDO
5HODWLYH3ULFH
3ULFHFRPSDULVRQ 2UGLQDO
&RPSHWLWLYHSULFH 2UGLQDO
5HODWLYHQHVVSULFH 2UGLQDO
3ULFHJURZWK 2UGLQDO
&RJQLWLYH 7KHOHYHORINQRZOHGJHDERXWWKHSURGXFW 2UGLQDO
225 Tjahjono Djatmiko and Rezza Pradana /  Procedia - Social and Behavioral Sciences  219 ( 2016 )  221 – 227 
3XUFKDVH
'HFLVLRQ<
6RPHRIWKHVWHSV
EHLQJWDNHQE\WKH
FRQVXPHUEHIRUH
PDNLQJGHFLVLRQRI
SXUFKDVHRIDSURGXFW
7KHOHYHORIXQGHUVWDQGLQJRISURGXFWIHDWXUHV 2UGLQDO
$IIHFWLYH
7KHOHYHORIFRQVXPHUSUHIHUHQFHVWRZDUGV
SURGXFW 2UGLQDO
7KHOHYHORIFRQVXPHULQWHUHVWWRZDUGVWKH
SURGXFW 2UGLQDO
&RQDWLYH
7KHOHYHORIGHVLUHWREX\DSURGXFW 2UGLQDO
7KHOHYHORISURSHQVLW\WREX\DSURGXFW 2UGLQDO
7KHOHYHORISURSHQVLW\WREX\WKHSURGXFWLQ
WKHQHDUIXWXUH 2UGLQDO


5HVXOWVDQG'LVFXVVLRQ
3.1 Characteristics of Respondents  
7KHGDWDFROOHFWHGIURPWKHRQHKXQGUHGUHVSRQGHQWVZHUHFODVVLILHGLQWRVHYHUDOJURXSDVIROORZV
3.1.1 Gender.  
,WLVIRXQGWKDWWKHVPDOOHVWUHVSRQGHQWVDUHIHPDOHZLWK7KHQWKHSUHGRPLQDQWQXPEHURIUHVSRQGHQWV
LQWKLVVWXG\DUHPDOHZLWK
3.1.2 Age 
0RVWRIWKHUHVSRQGHQWDJHVDUHEHWZHHQWR\HDUV7KHUHVSRQGHQWWKDWOHVVWKDQRUHTXDOWR
\HDUVROGDUHZKLOHWKHUHVSRQGHQWWKDWKDYHPRUHWKDQ\HDUVROGDUH
3.1.3 Education 
0RVWRIWKHUHVSRQGHQWVDUHLQEDFKHORUGHJUHH7KH3RVWJUDGXDWHUHVSRQGHQWVDUHZKLOHWKHUHVW
DUHFRPHIURPKLJKVFKRRO
3.2 The Results 
3.2.1 The Validity and Reliability Test Results 
,QWKLVVWXG\WKHYDOLGLW\DQGUHOLDELOLW\WHVWDUHGRQHE\XVLQJ6366YHU7KHUHVXOWVRIUHOLDELOLW\DQGYDOLGLW\
RIWHVWFDQEHVHHQLQ7DEOHDQGWDEOH

7DEOHYDOLGLW\WHVWUHVXOW
9DULDEOH 3HDUVRQ&RUUHODWLRQ 57DEOH 5HPDUNV
%UDQG,PDJH !  9DOLG
3URGXFW3ULFH !  9DOLG
3XUFKDVH'HFLVLRQ !  9DOLG

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5HIHUULQJWRWKHWDEOHLWFDQEHVKRZQWKDWEHFDXVHRIDOO3HDUVRQFRUUHODWLRQYDOXHVDUHJUHDWHUWKDQ
ZHPD\FRQFOXGHWKDWDOORIWKHTXHVWLRQYDULDEOHVDUHYDOLG,WPHDQVWKDWZHFDQXVHLWDVDWRROIRUJDWKHULQJWKH
GDWD

7DEOH5HOLDELOLW\WHVWUHVXOW
9DULDEOH &URQEDFK$OSKD5HVXOW 5HPDUNV
%UDQG,PDJH  5HOLDEOH
3URGXFW3ULFH  5HOLDEOH
3XUFKDVH'HFLVLRQ  5HOLDEOH

5HIHUULQJWRWKHWDEOHLWFDQEHVKRZQWKDWEHFDXVHRIDOO&URQEDFK$OSKD5HVXOWYDOXHVDUHJUHDWHUWKDQ
ZHPD\FRQFOXGHWKDWDOORIWKHTXHVWLRQYDULDEOHVDUHUHOLDEOH,WPHDQVWKDWZHFDQXVHLWDVDWRROIRUJDWKHULQJWKH
GDWD
3.2.2. Multiple Regression Analysis 
7RLQYHVWLJDWHWKHHIIHFWRIWKHLQGHSHQGHQWYDULDEOHVWRZDUGVWKHGHSHQGHQWYDULDEOHWKHPXOWLSOHUHJUHVVLRQ
DQDO\VLVE\XVLQJ6366ZDVLPSOHPHQWHG7KHUHVXOWVDUHPHQWLRQHGLQWDEOH
7DEOH&RHIILFLHQWV
0RGHO
8QVWDQGDUGL]HG&RHIILFLHQWV 6WDQGDUGL]HG&RHIILFLHQWV W 6LJ
% 6WG(UURU %HWD
&RQVWDQW     
%UDQG,PDJH     
3URGXFW3ULFH     
'HSHQGHQW9DULDEOH3XUFKDVH'HFLVLRQ

%DVHGRQWKHWDEOHDERYHWKHPXOWLSOHOLQHDUUHJUHVVLRQHTXDWLRQDUHDVIROORZV
 < DE;E;
 < ;;
7KHHTXDWLRQRIWKHPXOWLSOHOLQHDUUHJUHVVLRQFDQEHH[SODLQHGDVIROORZV
• 7KH&RQVWDQWYDOXHRIPHDQVWKDWLWLQGLFDWHVWKHFRQVXPHUZLOOSXUFKDVHWKH6DPVXQJVPDUWSKRQHHYHQ
WKHUHLVQRFKDQJHVLQQHLWKHUEUDQGLPDJHQRUSURGXFWSULFHZHUHWDNHQE\WKH6DPVXQJSURGXFHU7KHYDOXH
VWLOO
• 7KHYDULDEOHUHJUHVVLRQFRHIILFLHQWYDOXHRIFRPELQHGZLWK;PHDQVWKDWLIWKHEUDQGLPDJHKDVLQFUHDVHG
XQLWWKHQSXUFKDVHGHFLVLRQYDOXHZLOOLQFUHDVHWRXQLWE\DVVXPLQJWKDWWKHRWKHULQGHSHQGHQWYDULDEOH
YDOXHVDUHIL[HG
• 7KHYDULDEOHUHJUHVVLRQFRHIILFLHQWYDOXHRIFRPELQHGZLWK;PHDQVWKDWLIWKHSURGXFWSULFHKDVLQFUHDVHG
XQLWWKHQSXUFKDVHGHFLVLRQYDOXHZLOOLQFUHDVHWRXQLWVE\DVVXPLQJWKDWWKHRWKHULQGHSHQGHQWYDULDEOH
YDOXHVDUHIL[HG
)URPWKHHTXDWLRQZHPD\XQGHUVWDQGWKDWERWKYDULDEOHVLQIOXHQFLQJWKHSXUFKDVHGHFLVLRQDOPRVWZLWKWKHVDPH
ILJXUHHYHQWKRXJKSURGXFWSULFHYDOXHLVKLJKHUWKDQEUDQGLPDJH
7KHVLPXOWDQHRXVLQIOXHQFHRIEUDQGLPDJHDQGSURGXFWSULFHWRZDUGVWKHSXUFKDVHGHFLVLRQFDQEHGHVFULEHGDV
IROORZV
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7DEOH'HWHUPLQDWLRQFRHIILFLHQW
0RGHO 5 56TXDUH $GMXVWHG56TXDUH
6WG(UURURIWKH
HVWLPDWH
&KDQJH6WDWLVWLFV
56TXDUH
&KDQJH )&KDQJH GI
       
3UHGLFWRUV&RQVWDQW%UDQG,PDJH3URGXFW3ULFH
'HSHQGHQW9DULDEOH3XUFKDVH'HFLVLRQ
5HIHUULQJWRWKHWDEOHLWFDQEHXQGHUVWRRGWKDWWKHVLPXOWDQHRXVLQIOXHQFHRIEUDQGLPDJHDQGSURGXFWSULFH
WRZDUGVSXUFKDVHGHFLVLRQLVHTXDOWRRU7KLVILJXUHH[SODLQVWKDWEUDQGLPDJHDQGSURGXFWSULFHFDQ
H[SODLQWKHLPSDFWWRSXUFKDVHGHFLVLRQE\:KLOHWKHUHPDLQLQJWKDWLVHTXDOWRLVH[SODLQHGE\RWKHU
YDULDEOHVWKDWDUHQRWLQFOXGHGLQWKLVUHVHDUFK

&RQFOXVLRQVDQG5HFRPPHQGDWLRQV
4.1  Conclusion 
7KHFRQFOXVLRQWKDWFDQEHWDNHQIURPWKLVUHVHDUFKDUHDVIROORZV
• 7KH SXUFKDVH GHFLVLRQ RI WKH 6DPVXQJ FXVWRPHU  VWLOO SRVLWLYH ZKLOH WKHUH LV QR DFWLRQ IURPPDQDJHPHQW
FRQFHUQLQJWKHEUDQGLPDJHDQGSURGXFWSULFH
• %UDQG,PDJHDQG3URGXFW3ULFHLQIOXHQFLQJWKHSXUFKDVHGHFLVLRQZLWKDOPRVWWKHVDPHILJXUH,WPHDQVERWKRI
WKHPLQIOXHQFLQJWKHSXUFKDVHGHFLVLRQ
4..2 Suggestions 
%DVHGRQWKHUHVXOWVRIWKLVUHVHDUFKWKHUHDUHVHYHUDOVXJJHVWLRQVIRUWKHFRPSDQ\DQGWKHRWKHUUHVHDUFKHUDV
IROORZV
• 7KHFRPSDQ\6DPVXQJKDVWRJHWWKHLQIRUPDWLRQFRQFHUQLQJWKHH[SHFWDWLRQRIWKHFXVWRPHUFRQFHUQLQJWKH
EUDQGLPDJHDQGSURGXFWSULFH
• 7KHFRPSDQ\6DPVXQJKDVWRWDNHFDUHRIWKHEUDQGLPDJHDQGSURGXFWSULFHEHFDXVHHYHQWKRXJKERWKRI
WKHPLQIOXHQFLQJZLWKWKHVDPHILJXUHEXWWKHUHDUHVWLOOWKDWLVVWLOOXQFRYHUHGE\WKLVUHVHDUFK
5HIHUHQFH

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